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Thank you for your interest in my pet industry background as aweb SEO and direct
responsecopywriter providing solutions to help youconvert more prospects into buyersd
online and offline.

Pam Foster

SeniorPetSEOWeb Copywriterand Consultant

PETCOPYWRITER.COM

and Founder, ContentClear MarketifRetCopywriter.conis part of ContentCleaMarketing)

Youmay have downloadétiis information kit out of curiosity. Sonfelks dod especially
those who never hired a freelarveeb SEO(search engine optimizationppywriter before.

But, more likely, you need an experiengaet industry copywter with provenweb SEOsKills
for your underperforming site or new siie someone who combinéisese five keylements for
successfulveb content thateally worksin turningwelbsite visitors ino buyers

1 Clear, persuasivesalescopywriting skill sthat focus ormotivatingeach web visitoto
becomea customer, subscriber or other particigantour pet business or veterinary
company

1 Ethical SEO copywriting skills, masterfullyweaving targeted keywords into the capy
each web pagaehesred eiso friEpdopieatseag BIND your site

1 Extensive web marketing usability and site architectureskills, with a keen understanding
of howsingle landingpages and muHpage sites guideet enthusiast® a buying decisian

1 Plenty of i g e sKill®to work smoothly within the technical need®of theweb designer
and web developehrough every phase of a content optimization project

1 And of course, anunderstanding of your "Pam focuses on customer needs ¢
needs as dusy marketer in a petor helps you frame your thoughts/idea
veterinary company, based omy yeass of in a voice that is clear tdhem. |
experience in corporate marketing highly recommend Pam to help you
communicationgndas a consultant to all kinds|| out."
of B2C and B2BpetcompaniesncludingLL d Todd Paige,President

Bean dog products, IDEXX Laboratories, the || pet Health Network
Pet Health Network and others

The great news foryoui®d y o u 6 v e | ansxperiehaed; sadvy and successfpkt
web-SEO copywriter who brings all five of these elements to every web project



But just in case youodod | i ke somewedSODail s
copywriter before you hirdaim or her here aresame of the most common questions marketers
askabout workng with me

AWHAT ARE YOUR QUALIFICATIONS ASA WEB-SEOCOPYWRI TER? 0

In 2008, afte28+ years ofwriting and guidingsuccessful marketing campaigoifine and
online (13 of them online, antll of them in pet and veterinary marketingjounded the
ContentClear Marketing Method for Website Optimizatioielp marketers follow& unique,
methodical and proven approachd&velopingweb content that works.

Using myContent Clarity Tools and workingosely
with you, | can help you determine the best way to
reach your target audiences and achieve your sales
and leadgeneration goald'hat's becausay services
go well beyond just content writing. 6 fotused on a
successful user experience; expegiyding visitors
through your site's sales funnel.

"Pambébs Content ClI
right on the mon
0 Nick Usborne, Web Content
and Author of NetWords

To dat e, | 6 ve wr agestaedrwebmanketing erdjefds doZenswfe b p
companiesncludingconsumer pet companies, B2B companies related to veterinaryandre
many othepetrelated orgarzations

| 6 woek with all kinds of virtual teams of @b expert® including keyword researchersety
designers and programmers, and marketing teboas pull together a team or work with your
own web teanas needed to suppormly in creating a saldscused webite.

In addition tofounding ContentClear Marketing aRETCOPYWRITER.COM| 6 m t h e
and ceauthorof several welSEO related books, including:

on

w

aut ho

T The Web Copywrit er asdSt€Audis Mad®Zimple t o Profits

1 The New Media Marketing Series:severaweb marketindbooksmarketed through
New Media Marketing Powecom

ADO YOU HAVE A PET-I NDUSTRY BACKGROUND?O

Yes , | 6ve writt en petaampamiesiamdyeiteangindestryicanpaniedfar r
11+ years My petindustry dients have includedonsumer and businetsbusiness companies
such ad..L. Bean, IDEXX Laboratories, Pet Health NetwoBdsspet.comSir Earl Ink,
Radiopet, Animal Emergency Cliniand manyothers.

While at IDEXX, | also worked ononsumer educatiorlated to Lyme disease, FH&eLV, and
many emerging diseases

‘1*1"** |l 6ve literally writt egalesmatanialsr eds of
’P._rﬁ_-h- move rewards | related to pet care pet productsand running a successful
gt o veterinary practice. Y o u 6 | | find samples of my
f paket and 10611 gladly supply more
Jam
| sie®
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| v@ also been a dog and cat owner my entire life.

These dayd.ouie my Westie mixpupand Jack the
black cat ardappy, lovingdaily reminder ohow pets
enrich peopleds | ives.

AWHAT KIND OF RESULTS CAN | EXPE CT FROMWORKI NG WI TH YOU?O

You can expeotvell-planned, welwritten and weHexecuted welSEO content from mé
compelling, readefriendly content thaturns prospects into qualifieshles leads and/or buyers.

That 6s dotheraettsoe pravides youth a dear, completend ethicaprocess
includingtools for strategic thinking that drives a thorough understanding of your audience's
needs and your site objectives.

And when you follow myclear, stegby-step optimization method, your site will include betefi
driven, SEO messages that connect with your customers and search éngimevery page of
your site.

| help you do this by demonstrating how ypetrelatedproducts and services uniquely solve
your prospects' greatest needs.

AWHAT KINDS OF ASSIGNMENTS DO YOU HANDLE?O

Count on mdor dl aspects of efictive webcontent

and onlinemarketing including: "Pam Foster's comprehensive
 SiteAudit to evaluateisability anddentify understandingf the unique
opportunities for optimization requirements of @b and email
1 Web copy critique copywriting has proven tbe an
{ Strategic planning mcreo!lble asset." _
1 Pet SECkeyword research 0 Neil Johnson, President,
1 Site architetureto map out the sales process| Cadent Technologies Corporation
1 Contentwr i ti ng, incl udi hical

SEO copywriting

Web content makeovers

Single landing pages and order pages
E-mail marketing
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E-newsletters

Video scripts

Training, coaching, teaching

Speaking to groups aboweb-SEO copywriting

= =4 -4 -4

In addition, you can alsbire me to write effective offline materiaisat support your salegpals
including:

Brochures

Direct response mailings
Posters

Videos

Ads and Advertorials
Packaging

Studies

Articles

Many others

= =4 =4 -8_9_9_9_°_2°

AWHAT BOET COST TO HIRE YOU FOR A PROJECT?O0

ltds hard to answer this quest i ©hemanrdasomisit Kkno
every company and project is different. No two websites or missions are exactly alike. For
exampleyou may need neweb pages, updated existing pages, an optimized order page, or a
complete overhaul from soup to nuts. There may be

tons of great content to work with and it simply "Pam is an excellent watpntent
needs optimizing €& or | witer. She writesfromtheinsideol©PY VY €
pages of notsales copy that @rewritten by an - digging in to gain a thorough
engineer 10 years ago. And there may be a need | understanding of her client's
) _ audiences, and then translating tha
project you can expect me 1o web. Pam takes a holistic view of
1 Recapyour mission talemonstrate that | heard | projects- her skills cross over into
yourconcernsand needs information architecture, search
I Provide an action plarof the specific aspects of. engine optimization, project
your project management and even graphic
{1 Address youexpectations regarding timeframe| design consultation. Pam's friendly
and budget attitude, sense of humor, and
91 Deliver a thoughtful proposal that megtaur commitment allow her to become a
uniquechallengesand goals trusted member of her client's team

and nake the web development
AHOW LONG DOES | T TAKE]| processan enjoyable experience."
WEB-SEO CONTENT?O 0 Heather Peters,

Project Manager, Image Works
Again, it al kinvdleg@noedve
have aconversation, | can put a rough timeframe
into my proposal, and then @dfirim up a schedule once we get going.

AWHAT HAPPENS I F WE WANT TO REVI SE THE CONTEN



All of my PETCOPYWRITING.COMproposals are backed by répntentCéar Marketing
promise and reputation of content optimization excellence, quick turnaround time, timely
communications and ethical, ¢arget marketing and SEO recommendations.

This meanstell me what you want improved and whia¢ changes are, and I'llakethem ...
quickly. There is NO CHARGE for rewritingRevisions are included in thiat fee we've agreed
to for the assignment, provided they are assigned watidays of your receipt of the copy and
are not based on a change indéssignment made afteopy has been submitted.

My clients arepleased and enthusiastic about my copyB u t re ndt100ypereeidt satisfied,
| lirevise the copy accordirtg your specific guidelines .at my expense.

AHOW DO | PLACE AN ORDER WI TH YOU?O

Putting ne to work for you is easy. Simppick up the phone anzhll meat843597-6515... or

drop me aremail atpam@contentclear.comWe 6 | | ypurpragectand 61 | answer
qguestionsT h e n | OGeladetaped estimatd and confirmed scope of work.

Dozens opetrelatedorganizatims and companidsave found myveb-SEOcopywriting and
consulting servicemleal for promoting their businessonlineand increasingheir bottom line.
Sowhy not try my ervices for your next webSEO projec? | promiseyou'll be delighted with
the results.

Sincerely,
TR Yo

Pam Foster
PETCOPYWRITER.COM
Part ofContentClear Marketing

P.S. If you have an immediate needll menow at843-597-6515...

| oremail me apam@-contentclear.comThere is no charge to discuss
~your projectwith you and give you proposal And there is no
obligationto buy.
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What Clients and ColleagiesSay AboutPETCOPYWRITER.COM:
Pam Fost SE®GopyWidg and Consulting Services

Your complete satisfaan is my goal on every web, seo and print copywrigirgect.

In fact, you'll always be able to count on me to prowitiategic thinking, customdéocused
messaging, clear content and usability consuingith a solid foundation in petare, pet
productsand veterinarynarketing That's why many afny current clients have been with me for
years. Here's what severaltbém as well as colleagudsave saicibout the quality of my work.

Apassionate, focused marketing copy
APam is a passionate, focused marketing copyw
concepts into a variety of formats depending on theesadi, and of course under very tight
deadlines. Pam consistently works with marketers to hone their messages to one key message
whil e making sure she writes in the proper to
0 Todd Paige, President, The Pet Health Network

Awoedf ul talent, attitude and worKk
fiThanks, Pam for your wonderfuleat, attitude and work ethigVe really appreciate you!
0 Blake Boyd, Sire Earl Ink.com (ecofriendly greeting cards featuring pet photos)

Acreative and on targeto
Al have worked wth Pam Foster on various projects over the past several years. | have found her
copy to be creative and on target, I think largely due to her great listening skills. Additionally,
her organizational skilsenk e her projects run smoothly. o
0 Sharon Collin, Marketing Director, Companion Animal Group, IDEXX

Aconsistently delivers strategic ¢
AOur Dbusi ness -maving; W itipclitieak thabourdvritérabe able to quickly
understand the business situation driving the creative directioncéasistently delivers
strategic copy that is on brand, and is a gre
0 Andrew Knupp, Account Executive, IDEXX Laboratories

Ashe can produce the most effective bre

APam Foster i stailoremedand qualiffecusedaredtive diréers | have run
into in my history of managing Marketing Communications groups. She is very thorough in
understanding her clients so that she can produce the most effective branding copy possible. She
is very good at following up with clients to ensure the messaging is appropriate for the audience.
All'in all, Pam is someone | would hire and/or recommend to write copy for me for anything!
She is very flexible in her application of wo

0 Diane Hills, Marketing Communications Operations Manager, IDEXX Laboratories



Aturns i nformation into compelling and
Al ve worked with Pam for approxi mately 5 yea
has a great skill for researching and gathettregappropriate information needed to write about
a given topic. She turns that information into compelling and informative copy. As an added
bonus, Pam is also very personable and fun to
0 David Sullivan, Marketing Communications Design Consliant,
Ad Media Communications (IDEXX consultant and partner on many petrelated projects)

Afend result is wel/ designed and wel

Al had the pleasure to work with Pam on sever
Laboratories. Pam has aigue ability to make sure she keeps all parties in when developing

copy or a marketing piece. She can balance what the customer needs and what the business
wants so the end result is well designed and well received. She is fantastic about incorporating
feedback from all parties to ensure success, does not take constructive feedback personally and
makes work fun. o

0 Laura Casey Etter-Tuczinski , Senior Training Manager, IDEXX Laboratories, IDEXX

Af ul | of ideas, dependabl e and deadl
Al ' v e Pd&mFostenfor years, but had the opportunity to reconnect and work with her as a
colleague at LL Bean several years ago. She was always upbeat, vigorous and passionate about
her work, and she always welcomed input from others. Later, | reported to HBEXt
Laboratories, where we partnered on many projects, brainstormed and acted as each other's
writing support group as the only two-ouse marketing copywriters on the team. Pam was a
great mentor, a trusted source of information (as one with many gkariting experience) and
a pleasure to work with. Her passion for good copy and her energy have never flagged in all the
years I've known her. She's full of ideas, dependable and deadline driven and her resume speaks
to her depth o0& Thomgsie iHeyworheGopyariter, IDEXX Laboratories

Al highly recommend her! o
APam is a seasoned professional in the market
recommend for a variety of communication needs. She has a strong strategic aghyataach
based on solid marketing and communications objectives. She uses this base of understanding as
a platform for her copywriting skill which she can then apply to a combination of expertise
whether it involves collateral, direct mail, video/broadcaistebsite development...She is
flexible to work in a variety of communicatio

0 Jeanne Lavoie, Owner, JLDesigrimy design partner on many petindustry products)

né an excellent Web content writer
APam i s enaWeb eortenewriter. She writes from the inside-aliggging in to gain a
thorough understanding of her client's products, services and target audiences, and then
translating that into appropriate messaging on the web. Pam takes a holistic vieweabphar
skills cross over into information architecture, search engine optimization, project management
and even graphic design consultation. Pam's friendly attitude, sense of humor, and commitment
allow her to become a trusted member of her clierdis tend make the web development
process an enj oy al®dl HeathenPpters, PrgectdManager, Image Works

nclear, direct, efficient and i nsi
Al ve worked with Pam on sever al pr ontferct s, bo
her. Pam's is clear, direct, efficient and insightful. It is both a pleasure and a learning experience
to work with Pam. Il highly recommend her! o
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0 Lori Dombek, Consultant/Web Developer, digimama

Awel | researched witheftthentcdi ent 6s goa
APam is incredibly dedicated to her clients a
make sure their marketing and web content is on strategy and on deadline. She is prompt, easy to
work with, and has always been a team player onlidet evork we have created. Her
recommendati ons and content are al ways well r
of every project produced. And, her enthusi as
d Whitney Campbell, Owner, Whitney Campbell & Co. Design

Aconfti demmd experienced perspectiveo

Al am i mpressed and pleased by your work prod

appreciate your confident and experienced per
0 Amanda Hallowell, Catalog Copy Manager, L.L. Bean

Awonder ful worko
fil can't tell you how proud | am of all the wonderful work you are doing and have done for
Primrose Schools. Wearesopud to have you on our team!! !0

d Jo Kirchner, President and CEO, Primrose School Franchising Company

Amakes the prociemslsesxd easy and pa
fiPam has written our tax and financial newsletter for eight years. Our clients love it because Pam
is able to take dry, technical subjects and put them into words our readers can understand, digest
and apply to their own situation. And, she makesgrocess so easy and painless. | just give her
a few ideas on topics and shetakec ar e of the rest. We |l ove it!¢
0 Jane E. Honeck, CPA, PFS, Partner, Honecld'Toole, CPAs

Nfé amazingo

ADear Pam, l " m so pl eased wi tdmsyoumadedonthehrestme p a
of my web site. It's amazing how you were able to give the pages a completely new and dynamic
|l ook and yet still capture the essence of Dia

0 Diane York, Diane York Weddings & Events wwwdianeyorkweddings.com

At he word wizardo
fiPam, as always, you're a genius! You alwaysth®ou are more than awesorde you're the

0 Keri Kirchner, Primrose School Franchising Company

Acowmt her getting the job doneo
fiPam takes all the hassle out of our projects. She's so organized and reliable; | can always coun
on her getting the | ob ddoBetsy Morrelll Downeast Energy

Aher sharp mind saves time and mon
fiPam is a p. Working with her is a pleasure, and more often than not, her sharp mind saves
tmeand money! 0o

0 Heidi Hansen, Business Consultant and President at HN Hansen & Co.

Ahighly skilled, thorough and very



A Bm is a pleasure to work with. She isighly skilled copywriter that gets the job done in a

timely manner. She's thorough and very detailed. She keeps her clieatsrtiop while

conducting business with them. You'llbegd you enl i sted her servi
o0 Jim Turner, Direct Response Copywrier at Abundant Resources Inc.

flar are gift for i dentifying the key emot.

fiPam is a very effective copywriter. She has a rare gift for identifying the key emotional triggers
of a target group, and using those to drive heyawiting. The result is extremely persuasive

copy that has paid off for her customers in all the ways that matter. We have worked with each
other by reviewing copy and brainstorming marketing and promotional ideas. We are also
members of a private group @opywriting entrepreneurs whose purpose is to be a support to
each other. You will find Pam to be very professional, as well as an enthusiaste @ooegy

i deas and app ©oBadkhBaker, Sirategic Copywriter, RB Communications

Aiwrld-cl ass o
"Pam is a real pro. She is much more than a great writer; she's a good communicator which
makes her work all the more helpful. She is wanllass and | recommend her without
hesitation." 0 Lynnelle Wilson, Bold Vision Consulting

ce

0

Acomprehensi ve under s tiramedts ofivgeb anfl emaihcepywu nt gogor e

fiPam repeatedly demonstrated her responsiveness to our client's requests. Her quick turnaround

and the high quality of her work helped keep our project on tracknmds the client very
happy. Pam's comprehensive understandfrige unique requirements okl and email copy

writing has proven to be an incredible asset for this project. It's a pleasure to work with someone

who consistently demonstrates secmpetenca nd pr of essi onal i sm. 0
0 Neil Johnson, President, Cadent Technologies Corp.

il highly recommend Pam to help you

fiPam is a creative, writing machine. She focuses on the customer needs and helps you frame
your thoughts/ideas in a voice that is cleathtem. | highly recommend Pam to help yaut ©
0 Todd Paige, Founder, Pet Health Network

Askilled at interpreting complex, technical

A Bm's an experienced, professiboopywriter who's skilled at interpreting complex, technical

material and creating pithy, persuasive copy. She's a strong collaborator who's a real pleasure to

work with and who'll dive in to tackle tough writing challenges. I'd look forward to workitlg w
Pam again any timm. 0 0 Ken Danieli, Brand Strategist at Danieli Consulting, LLC

Aprofessional wor ko
fiThanks for your profesionalworkd i t was very good! o
0 Bob Taylor, Executive Director, The Council For Disability Awareness

Aon targathaeasdthe audienceo

fiPam's work is exemplary. We have had many campaigns that have been successful because of

Pam's writing. My staff has always believed she is on target and reaches the audience. | highly
recommend Pam for web content, web architecturedég)y, copywritingmarketing strategy,
and morel! o

0 Lee Scott, Marketing Consultant specializing in Franchise and Education Companies

9
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fiPam Foster is one of the best marketing writers | know. Plus, she's a deadtind/e/always
get our money's word MartharMaldoonPkemmebonk Savings Bank

fiPam's copy is top notclo
fiPam'’s copy is top notch! Her survey letter is excelehtvouldn't change a single thing. It's
one of the best I've sedrom my coachip st udent s. Il " m very i mpresse
o0 Chris Marlow, thecopywriterscoach.com

Asuperior | evel of professionalis
fiPam worked on a thankless project for me. We were looking to create a brochure that pulled
information from various sources.amwting it to feel cohesive and fresh as a single unit. Pam's
estimate was right on; her delivery schedule was right on and the finished product was exactly
what we had in mind. I've also worked with Pam in different places on other thenys know
she bings a fabulous attitude and a superior level of professiomatievery project she
touches. 0 0 Shireen Shahawy, Marketing Consultant
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Pet companies, veterinarycompanies, and LL Bean
(plus many other companies) have worked with Pam Foster

Below isa patrtial list of the clients I've been fortunate enough to work withd
either directly as an employee or freelance copywriter, or throughhaertising agency;
providing web seocontent writing, consulting, or print copywriting:

PET and VETERINARY INDUSTRY CLIENTS
Agritech (became IDEXX)
Animal Emergency Clinic
Cornerstone Practice Management Software
IDEXX Laboratorieq6 years as a marketing communication stadfmber)
LL Bean Dog Products
The Pet Health Network
Radiopet
Sir Earl Ink

OTHER CLIENTS

Business Associations
Ad Club of Greater Portland
American Writers & Artists, Inc.
Art Directors Club of Maine
Association of Chilean Salmon Farmers
City of Auburn Chanber of Commerce
Greater Portland Convention and Visitors Bureau
Maine Education Services
Maine Financial Institutions Insurance Trust
Maine Lobster Promotion Council
Maine State Housing Authority
NAWBO Boston

Consumer Goods
Bonney Farms
Downeast Kitchens
Emery Waterhouse/Trustworthy Hardware
Freaky Bean Coffee Co.
Gift Shops of America
Hannaford Bros. Co.
L.L. Bean
Pierre's of Exchange Street
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Education
Harper College, Chicago
Hebron Academy, Maine
Primrose Schools Franchising Co.
Sweetser Children's Seces
Sylvan Learning Systems
uBoostcom

Financial Organizations
Androscoggin Savings Bank
First Suburban Title Company
Fleet Bank
Kennebunk Savings Bank
Maine Education Services (student loans)
Maine Savings Bank
Maine State Housing Authority
Mechanics Sangs Bank
Peoples Heritage Bank
Practice Developer Rewards Program (a business unit of IDEXX Laboratories)

Franchise Companies
Goddard School
Peerless Franchises Inc.
Primrose Schools
Sylvan Learning Systems

Hospitality
Sonesta Hotel

Insurance
Blue Gross Blue Shield of Maine
Blue Cross Blue Shield of Maryland
Crown Life Insurance
Council for Disability Insurance
UNUM Life Insurance

Manufacturers/Industrial (B2C, B2B)
Agritech (became IDEXX)
Bath Iron Works (shipyard)
DeLorme Mapping
Dingley Press (pinter)
Enterix (human medicine)
IDEXX Laboratories (veterinary medicine)
National Semiconductor/Fairchild (computer chip technologies)
Pine State Trading Co. (distributors to convenience stores)
Portland Glass (windows, garage doors)
Post Machinery
SpragueElectric
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Media/Advertising
Burgess Advertising & Associates
Garrand & Co. Advertising
HatchHaus Design
Image Works
Maine Association of Broadcasters
New Media Marketing Power
Port City Life Magazine
Portland Press Herald
WCSH Television
WPOR Radio
Z-Card

Non-Profit Organizations
American Cancer Society
Families for Disability Awareness
Maine Arts Commission
Maine Special Olympics
United Way of Androscoggin County

ServiceCompanies
Agile Executive Search
All-N-1 Landscape
AWAI (American Writers & Artiss, Inc.)
Bold Vision Consulting
Brown & Meyers (Court Reporting, Document Management, Scanning, Transcription)
Diane York Weddings & Events
Hiresites.com
HoneckO'Toole CPAs
ITN America
JobInterview.net
Mr. Lakefront
Pheasant Tail Ridge
Peerless Franchise
Precision Textile Color
Premiere Web Services
The Law Offices of Stephen G. Rodriguez
Workshops International

Software/Telecomm
Contel Business Systems
Northern Data Systems of Maine

Utilities
Bangor HydreElectric Co.
Downeast Energy
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HOW | WORK:

As part of PETCOPYWRI TE BloCtEMpntentClent Marketing we 6 | |
method and develop online content that leads to merconversion® no matter what web
goals you hae.

For every project, | tap into my§tepmethod and content clarity todls ensure that your site is
following industry best practices.

These stepsadjusted for your particular audiencalgroducts/servicesan help you achieve
your marketing migsn, whether you're looking to generate more inquiries, sign up new
members, or sell more products.

1. Initial Contact and Proposal

After an initial conversation with you to determiyur goals, briefly assess your site and
develop a strategic proposatluding tasks, deliverables, timelines and a cost estimate as
appropriate for your project.

2. Discovery Phase: Web Purpose Brief and Online Research
| work with you to establish your site's mission, purpose, goals, competitive positioning and
target aidience. This is also wherdook at your site analytics, keywords and competition.

3. Current Site Analysis and Recommendations: 2Point Usability Checklist

| evaluate your current site from the customer's point of view, identify opportunities for
improvement, and offer a detailed plan for site optimization. This includes recommended
enhancements to strengthen your marketing messages and incorporate SEO keywords.

4. Key Message Clarity (Promises/Benefits) for Target Audiences: Web Creative Brief

| devdop a marketing strategy document outlining your target audience's main "pain points" (the
need or concerthey're trying to solve), yourebsite's value proposition (how your products or
services offer the best solutions), your compelling offer, youtt@acttion, your primary

keywords, etc.

This helps you prioritize your most critical messages for content optimization so prospects and
search engines can find your site and solutions.

5. Information Architecture Site Map

Based on your site's purposeanserve as the InformatioArchitect, working with your &b

team to develop a blueprint for your site. This includes an official Site Map confirming the
number of pages, what they include, and how they flow from the home page and through the
buying pocess.
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6. Detailed Marketing Content in a Content Map/Wireframe, and UsetFocused SEO Copy
Content Maps (also known as wireframes) indicate specific message blocks for each page and
where they "live." Once the content maps are apprdwsdte your detded, optimized

marketing content (in Word or PDF) in page layout formats for total clarity to everyone involved
in developing the sitd.also provide SEO keywords and page titles.

Once you approve the content, the web team builds each palge.partigpate in page review
phases, checking all layouts for genuine clarity, proper flow and usability.

7. Marketing Your Site: Content for Specific Tactics

| play a key role in helping you market your site through a variety of appro@eiR€s

advertising, Blogposts, veb user forums, links, articles, landing pages, directories, banner ads,
podcasts, videos;mails, enewsletters, direct mail, TV and more). Together, we can test copy
and offers as you gain new insights from your customers' responses.

Importantt An opti mi zed si t epdates, anicies, Bewsleftedspbiogs, etc. Re g u
keep your site fresh and give customers a reason to return often (search engines like it t0o).

| look forward toplaying a partnership role in ongoing site enhancet:i¢hat help you stay
ahead of the competition.
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Pam Fosteros Career Res ume

Pamela M. Foster
www.contentclear.com
3 Rising Tide Drive, Unit A, Beaufort, SC 29902 Phone: 843-597-6515
E-mail, Twitter link, LinkedIn link

Strategic sr. copywriter specializing in web-SEO content, search marketing,
direct response copywriting and e-newsletters

CAREER OBJECTIVE: To contribute my 28+ years of marketing communication, direct-response
copywriting and web-SEO content writing experience to progressive PET-INDUSTRY organizations,
helping to generate leads, boost sales, build brands, strengthen market position and communicate
effectively with target audiences.

PROFESSIONAL EXPERIENCE:

ContentClear Marketing (formerly Pam Foster Copywriting) Beaufort, SC (Freelance, worldwide)

Owner, 1995-present. Provide senior-level creative strategy, sales copywriting, web-SEQO content
writing and editing, site critiques and SEO audit services.

Founder, the ContentClear Marketing Method to Web Site Optimization, a unique 7-step process for
developing clear, optimized web content that works.

Niche markets based on my background: PETCOPYWRITER.COM, Franchise Marketing, B2B.

| also train copywriters and in-house corporate web teams on web-SEO copywriting techniques.
My program, Th e We b Co EhlavPaihtodlrofisswas launched in February 2009.

Please see my entire profile with samples, clients and testimonials at www.contentclear.com.

Pet Health Network Portland, Maine (Startup pet-owner communications technologies for veterinary
practices)

Content Director and Managing Editor-January 2008-present

1 Provide strategic creative direction, content management and copywriting for touch screen and
Web site products revolutionizing pet health education at all pet care touch points

1 Write and produce or edit all copy for product, marketing communications, and member (doctor)

relations

1 Developed and manage process and systems for mapping out and executing content priorities

f Manage brand voice standards, styles and messages
careo)

1 Manage relationships with physicians and veterinary industry leaders to develop leading-edge
content
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IDEXX Laboratories Westbrook, Maine (Global diagnostic, pharmaceutical and software solutions for
animal health and food safety)

Senior Copywriter and Creative Leader-Marketing Communications 2003-2006

1 Provided strategic creative direction and copywriting for a wide range of corporate marketing
campaigns and materials (about 1,000/year), including sales promotion, direct response, Web,
training and education

1 Developed process and systems for streamlining the creative process and enhancing customer
satisfaction; help drive continuous improvement via leadership, teamwork

1 Managed brand name standards and corporate brand messaging

1 Managed creative team (5 professional designers and copywriters)

Senior Copywriter-Marketing Communications 2000-2003

1 Provided strategic creative direction and copywriting for a wide range of corporate marketing
campaigns and materials (about 1,800/year), including sales promotion, direct response, Web,
training and education

1 Developed copywriting standards and conventions for department under new branding guidelines

1 Established brand name standards

Marketing Project Manager-Marketing Communications 1999
1 Managed all marketing communications/sales promotion projects for Food and Water Safety
Divisions

L.L. Bean Freeport, Maine (National leader in sports clothing and equipment; home furnishings)

Catalog and Ecommerce Copywriter, L.L. Bean Home 1999-2000

Developed a | | product and seasonal it hemadlbBeamDpy f or al |
Contributed to record sales for the L.L. Home division (recognized in Catalog Age awards)

Provided copy for public relations efforts aimed at shelter magazines (Better Homes, etc.)

Developed targeted promotions for hugely successful pet product and holiday/balsam mailings

Provided copy for E-commerce site devoted to L.L. Home products

=A =4 =8 -4 -4

American Cancer Society Maine Division, Brunswick, Maine
Maine Public Health Information Officer 1999
1 Managed all statewide cancer programs communications to the public, including extensive public
relations campaigns for event attendance and fundraising
1 Established October Breast Cancer Month eventcalendarf or st atewi de kickoff wit
wife

Maine Education Services Portland, Maine
Marketing Manager 1998
1 Managed strategy, media planning, and creative for all marketing efforts related to reduced-rate
loans
T Managed all | ocal and regional mar keting for the fi

Anthem Blue Cross/Blue Shield South Portland, Maine
Marketing Communications Project Manager 1995-1998

Main achievement: wrote and managed health-related and sales-generating materials for insured
members, physician/practice members, and sales brokers

Garrand & Co. Advertising Auburn, Maine (Full-service advertising agency)
Business Communications Account Executive, Senior Copywriter, Production Manager 1993-
1995

Main achievement: wrote results-generating copy for dozens of thriving consumer and B2B
businesses, including hospitals and medical product companies
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Maine Savings Bank/Fleet Bank Portland, Maine Business Communications Manager 1989-1993
(closed)

ImageWorks Portland, Maine (Multi-media presentations for national marketing and training clients)
Account Manager, Scriptwriter, Soundtrack Producer 1985-1989

UNUM Life Insurance, Portland, Maine: Marketing Communications Consultant 1984-1985

WCSH Television, WPOR Radio, Portland, Maine: Copywriter and Broadcast Producer 1981-1984

EDUCATION:
1 University of Maine (Orono), B.A. in Broadcasting/Film 1980
1 Trained in direct-response copywriting via AWAI (American Artists & Writers, Inc.) 2005-present
1 Numerous post-graduate courses/workshops in marketing, copywriting, resource management,
leadership

RELATED SKILLS:
1 Microsoft Office Programs: Word, PowerPoint, Excel
1 InDesign and Quark proficiency (copy placement and some design skills)
1 Web site content development, information architecture and SEO, limited HTML; audio and video
production

AWARDS:
More than 100 awards: National Telly Awards; Catalog Age; National Annual Report Awards, Graphic
Desi gn UHbUsé BesighnNew England Direct Marketing Association; New England Multi-
Image Awards; Broderson and Kane Awards (Maine); Maine Public Relations Council

AFFILIATIONS:
1 AWAI (Founders Circle member, Copywriters Wall of Fame honoree)
1 Maine Ad Club (Member, former Board member, secretary and chairperson of several
committees)
1 Art Directors Club of Maine (Former Executive Director)
1 American Cancer Society (Former Relay for Life committee member, ongoing volunteer

PERSONAL INTEREST AND HOBBIES:

1 Pets and all things related to pet happiness, as well as pet-owner happiness
1 Singing jazz, particularly a cappella, and other types of group singing

I Stained glass art

1 Dancing

1 Traveling

1 Concerts

1

Gathering with family and friends
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ContentClear.

. P.O. Box 50807 M Eugene, OR 97405 B
Marketing

PetCopywriter.com Schedule of Fees
Pam Foster, Sr. SEO-Web Content Provider and Content Strategy Consultant

When you hire a skilled, professional web content writer, SEO specialist and strategic consultant 8
youdr e i nv e s tntentghatiworksy\Hhy? Recause smart, competitive and optimized web
content drives search engine traffic to your site, turns visitors into buyers, and prompts repeat purchases
by your current customers.

Each project estimate is customized for you, based on these industry-standard fee ranges for high-
quality, effective work:

Strategic Site-Wide Content Audit: Review and Report with Recommendations: $2,500 Includes:

1 Message evaluationviaThe5C6s of Cont e n tCledf CansisteoQudkoser-

focused, Competitive and Conversion-optimized (written for clicks that lead to inquiries or sales)

1 User-friendliness measured against my 31-Point Usability Checklist (industry best practices)

I SEO Reality Check: how well your site is optimized to attract search engines and traffic

1 Sales Flow Reality Check: how well your content is written and presented to generate leads or
sales orders
Screen shots of your pages,wi t h expl anat i onandwhatcould betinfpovedvo r ki n g
Screen shots of your current Googler anki ngs and what 6s di,withl ayed when
recommendations for improvement (i ncl udes a review of |posiianingc o mpet i t c
and site strengths against your site)

f
f

Sales Copy/SEO Content Planning and Writing for a Specific Page: $500-$800 per page
Clear, customer-focused sales copy is the #1 factor in whether or not visitors stay to learn more about
your business or leave. We put a great deal of thought and planning into optimizing each page with
strategic SEO keywords and messages that drive more traffic, boost click rates and increase leads or
sales. Includes keyword research.

Sales Copy/SEO Rewrite for Product Description: $250-$500 per product
These are your money pages. We 06 évise SEO and sales copy to improve search rankings and
increase purchases.

Single, Promotion-Specific Landing Page: $1,200-$2,500+ depending on length and mission
Landing pages are the main conversion pages for specific promotions, products or audiences. These
bring high revenue returns to a business; often higher than website pages when a campaign is built
around the landing page.

E-newsletter Strategy and Setup: $1,200
Together we develop a voice, style, topics, topics calendar and setup with myemma.com or other
automated service.
Individual Email Promotion/Announcement, E-newsletter: $250-$500 per email; $400+ per e-
newsletter issue
This includes discussing topics, doing research and/or interviews, writing content, and formatting.

Web Content Style Guide: $2,000
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We 6| | p custpmaguide foa everyone who contributes content to your web pages, so all pages
of your site are consistently optimized and written for ideal SEO and conversion results.

Case Study: $1,200-$1,800 depending on length
We create a powerful document showcasing the benefits of your products or services through a real-
world success story that includes compelling before/after i s n a p @dustamsr testimonials,
statistics (if applicable) and more.

Please contact me for a custom estimate regarding the following services, since every situation is unique:
1 Internet Marketing Project Management
1 Training/Speaking/Strategic Consulting
1 Additional Online or Offline Marketing and Copywriting ®Spring 2010
ContentClear Marketing

General PRINT Marketing Communications

Sales brochure
i Standard: $1,500-$3,000 (3-panel/2-fold, 8.5x11 folded)
1 4-panel: $$2,000-$3,500 (11x17 folded)

Sell Sheet/Flyer: $500-$1,500 ((one 2-sided sheet, depending on complexity and return)
Corporate brochure: $1,000-$2,000 per page (8.5x11 flat size pages)

Case Study: $1,500-$2,000

Free Report/White Paper: $2,000-$7500 (depends on length and the extent of research/interviews)
Press Release: $500-$1,000

Article: $500-$1,000 (from scratch), $250 (editing a draft)

Copy for product package: $500-$1,500 (Individual product descriptions $50-$100 each)
Displays, posters, other in-store or booth signage: $500-$1,000 each

Direct mail package to generate leads: $2,000-$3,500
(Includes a 2-4 page letter, reply card and envelope teaser

Postcard or self-mailer: $750-$1,500

Direct mail package to generate orders for a product or service
i Simple package: $2,000-$4,500 (1-2 page letter, order form, envelope teaser, brochure)
i Complex package: $3,500-$7,500+ (4-10 page letter, order form, envelope teaser, brochure)

Print ad

1 Half to full page: $1,500-$3,000

i Quarter page and smaller $1000-2000

1 Classified $250-$500

i Yellow pages or directory display ad $250-750

Advertorial
1 Full page: $1,000-$2,000
1 Partial page: $750-$1,500

Broadcast
Radio ad (15 to 30 second spot): $500-$1,000

Television commercial script (30 second): $500-$1,000

2C
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Video script for Website or DVD production
1 Short (less than 5 minutes): $750-$1,000
i Longer: $200 per scripted minute

Marketing Strategy and Advice
Strategy, recommendations, marketing planning: $150 per hour
Training in-house staff on copywriting/content skills: $2,500-$4,000 per day plus travel

All other projects not listed here will be estimated on an individual basis.

® 2009 ContentClear Marketing and PetCopywriter.com
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ContentClear.

P.O. Box 50807 M Eugene, OR 97405 B
Marketing

Terms

My proposedPETCOPYWRITER.COMrojectsfees aralwaysbacked by my ContentClear
Marketing promise and reputation of content optimization excellence, quick turnaround time,
timely communicabns and ethical, etarget marketing and SEO recommendations.

My estimate guarantee
My estimatscomevi t h a guarantee that 106l revise t
with it.

A note about my fees
| require a 50% deposit up front pepjact or for an agreedpon set of projects, and | invoice
you for the balance upon completion of the project(s) (to be paid upon receipt).

If my estimate is agreeable toyquo u 6 | | signit arsl ket do 1-888-801-5395 or
email it to me as BRDF attachment.submit a PDF invoice arttien beginwork once | receive
thedeposit payment viaheck orcredit card.

Deadline
| work with you to determine a schedule for each action step outhrtbd proposal

Caveats
If you need to cancel or pthe project on hold once | have begun work, a cancellation fee will
be applied. This fee is equal to the deposit amount.

Al t hough | make every effort to ensure that
attorney. Therefore, you accept responsibflitythe content validity (and you submit the copy
for legal review as you see fit). Your team is responsible for final proofreading of all copy.

Results

There are many factors in your marketing eftoripproduct, market, price, list, demanisitor
prefaences, major evends that | cannot control. Therefore, while | can and do guarantee you
satisfaction with my guidance, ethics ammhtent, | cannot guarantee specific results.
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Screen Shots and Other Samples

Websites
The followingscreen shotsarefo m we b s i t refer petpioduet companidgsrde
veterinary marketers.

Pet Health NCtWOI‘k, Better Communications, Better Pet Care

> Press Room > Product Information > Contact Us

"It really enhances
our practice image
with clients.”

The Standard of
Veterinary Excellence

What is Pet Health
Network?

With Pet Health
Network, veterinarians
tap into 3 products that
enhance client
understanding, improve
patient care and grow

For details, please make your selection below.

revenues:
> Exam-room touch- Veterinary Pet
screenconypuiters Professional Owner

> A Members-only
website

Locate the pet care information you by
visiting your veterinarian's customized Pet

> Client web library

Secure Member Login @ Non-Member>> |

User Name: Discover how B
Health Network site.
See how well 7 1 \ targeted how-to
combining sight, sound videos and 3-D O Ve AN B meber)

and interaction ] |P assword: anatomy models

improves adult learning quickly help clients >
— for clients and teams. | SEE what their pets Search ractice name or by ZIP Code
need and COMPLY NOTE: All U.S. small-animal veterinary practices are

[ _Loain ) o included on this site. In each state's list, Pet Health
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1-877-0SSPET1 IE | VIEW CA
osspet Order Now ey Gy gagyy 1OV | vEvesst

IPutamenoVi Micronized] I ABOUT OSSPET | TESTIMONIALS | O©ORDER | FAQ FORVETS | COMPANY | CONTACTUS

In 1 to 4 weeks, your dog
may be running and playing
like a pup again... and
staying younger longer.

Think dog joint pain is unavoidable?

Not any more. Relief is possible with
spet's nati calcium-protei
formula.

Veterinarians recommend it for dogs
with arthritis, especially when other
treatments or canine pain medication
aren't giving you the results you'd like.

Try Osspet Today - Risk-Free!




