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“Toto” pulls back the curtain on pet marketing with new book:

Wildly Profitable Marketing for the Pet Industry
This hands-on field guide is the first marketing book for all pet professionals… demystifying what works
today in SEO, social media, mobile marketing, email marketing, and other online and offline approaches.

Wilmington, Vermont May 30, 2012 – While pet-care spending is at all-time high, many pet and
veterinary professionals are frustrated by lackluster marketing results. Today’s marketing options (SEO,
social, mobile, etc.) — seem like overwhelming wizardry to many super-busy pet marketers. Pet
marketing professionals Pam Foster and C S Wurzberger decided to become the pet marketer’s “Toto,”
inspired by that Wizard of Oz scene where Toto pulls back the curtain on the "Wizard," and Dorothy
says, "Why, you're no wizard at all."
In their clear and simple guide, Wildly Profitable Marketing for
the Pet Industry, they’ve pulled back the curtain to demystify
today’s marketing options and show pet businesses exactly what
works to bring in more customers and profits.
“With our hands-on work book, we’ve curated today’s marketing
best practices and presented them with clear, pet-industryspecific explanations, work sheets, checklists, screen shots and a
Profit Producing Planner — an actionable marketing roadmap,”
explained Foster. “It’s the first marketing guide we know of that’s
100 percent relevant to pet and veterinary professionals.”
James Carroll, Chief Operating Officer, LifeLearn, Inc., wrote the
book’s Foreword. “I am personally excited to see a marketing
guide written specifically for the pet and veterinary industries.
Pam Foster and C S Wurzberger outline the steps that help you
position your products or services, create a powerful brand presence, and set your business apart.
Wildly Profitable Marketing for the Pet Industry provides a solid foundation with the latest best
practices.”
Wildly Profitable Marketing for the Pet Industry is published by Pawzoola Publishing, an online
bookstore created by Foster and Wurzberger. Visit this web page to order, or see
www.PawzoolaPublishing.com for more details.
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